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Clients

* Sales presentations

* MDO presentations for iPad
* Client visits

* Infographics

* Designing
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UX Analysis

User behavior analysis
* Scroll depth & Heatmaps

* Sentiment analysis
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¢ WebsiteManagement

MASERATY

Fiat Showroom

PROJECT: FIAT,
MOTOROLA

B2B & B2C Sites

Content Management
systems — ATG, AEM,
Wordpress

Campaign Management
Creation/updation
Optimization

Motor show & critical
model launches

Change requests
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